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Larry Bawden,
Jadoo Power

Systems

Jadoo Power Systems Inc.
Designs and manufactures

portable hydrogen-fuel-
cell power storage and

generation products for law
enforcement, military and
news-gathering applications.

Prosper, May 2006

@ jadoopower.com
Right mo

nNoves:

“Armed with venture

capital and the imprimatur

that recogniticn brings
within the technology

sector, Jadoo is primed to
achieve ambiticus sales

and revenue goals.”
— James Kitche!

“We're going to continue to see
good things coming out

of Jadco, Who knows?
Maybe they'll be the
region’s first publicly
held clean-tech HQ."
— Oleg Kaganovich

Andy Beal, MaxPreps
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@ bioCOOL Technologies LLC - August 2006 Isg

@ = Internationat DisplayWorks Inc. - Nav. 2005 s

0:: Jadoo Power Systems Inc. - May 2006 Issue

Q 2 JiWire - June 2006 Issue

OiMaxPreps Inc. - July 2006 lssue

Q: Placer Sierra Bank - Dec. 2005 Issue

Q = Travidia Inc, - Mar, 2006 Issue

E‘ric:: Bancshares Inc. - Apr. 2006 Issue

.iWaste Connections Inc. - Feb. 2006 Issue

Q = WebRaiser Technologies Inc. - Jan, 2006 Issu

prospermag.com

JiWire Inc.
Specialist in wireless internet

" communication
jiwire.com

data encryption-security
technology and dataobase of
100,000 “hotspot” locations.
Brosper, June 2006

“Jiwire has reinforced its
poesition as the industry
standard for how to find WiFi
notspots, connect to them

and secure those connections.”
— Scoti Lenet

Still compelling?
“The number of people
using broadband-wireless
services on laptops, PDAS
and cell phones is growing
exponentially. Protecting
wireless-data transmissions
will only become a more
pressing issue over time.”
— Oleg Kaganovich

MaxPreps Inc.
While ESPN covers pro
and college sports, MaxPreps
Is emerging as the national scurce
for high school sports information.
Prosper, July 2006

Right moves:

“MaxPreps has advanced the foot-
ball to within field gcal range while
the competition is still looking for a
playbook. Domination of the prep
sports space could be the trophy
MaxPreps takes to the locker room.”
— James Kitchel

the mark:

npelling

with its SpotLock

“MaxPreps is driven by the school calendar : e
and really needs to hustle in the off-season 5
to launch new markets and features. Since my
son's a track star, my only guibble is that they
don't yet cover track and field." — Steve Nijan

Kevin

McKenzie,
JiWire

L.

“They continue to work well with their venture and angel investors

and are hitting the benchmarks they laid out 12
and 18 months ago.” — Jim McCarthy

September 2006

@ maxpreps.com
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